
Data.com and Salesforce: 
A perfect pairing to connect for growth

A fine wine shared with family or friends 
can turn any moment into a special memory. 
The Bespoke Collection strives to capture that 
magic for all its customers through a curated 
selection of premium wine and art experiences 
from its multi-brand family. Bespoke counts 
on Data.com and Salesforce to help provide 
the personal touch that has become Bespoke’s 
trademark—and its key to growth. 

Making the right connections
Bespoke finds some of its best customers 
through partners. And it finds great partners 
through Data.com. Highly detailed search 
criteria segments contacts by industry, region, 
and title, and quickly zeros in on opportunities. 
“Data.com allows us to reach out to businesses 
and understand how they might have an 
interest in our product—for their employees, 
for their clients, or for their partners,” explained 
Bespoke’s President and Partner, Paul Leary.

Bespoke also uses Data.com to clean up 
dirty data and amend missing details such as 
title, company, work email, and direct phone 
numbers, so all contact records are current, 
complete, and accurate. Using Data.com in 
Salesforce, Bespoke’s sales productivity jumped 
30%, and campaign delivery rates rose 9%.

CUSTOMER SNAPSHOT

“Data.com keeps our
business growing.”
–Paul Leary, President and Partner

Growing strong by growing social
Bespoke never stops thinking about what 
sets it apart from the competition. “We have 
to find a way every day to connect customers 
with content and make them feel part of the 
brand,” said Leary. Every visitor gets an auto-
mated email out of Salesforce asking about 
their customer experience, inviting them to 
join the Bespoke community, like Bespoke 
on Facebook, post a Yelp review, or learn 
more about Bespoke.

30%
PRODUCTIVITY BOOST

jump in sales productivity
18%
OPPORTUNITY IMPACT

spike in sales opportunities
9%
QUICKER CONNECTIONS

rise in campaign delivery rates

Data.com delivers for Bespoke Collection



Leary demonstrated how this connec-
tion extends even to the Bespoke 
vineyard. “I can take a picture with my 
iPad,” he said standing in the rows of 
grape-laden vines , “post it to Chatter, 
and share with our internal team, our 
clients, and our sales partners.”

Seamless and integrated
Best of all, Data.com is completely 
integrated with Salesforce, so Bespoke 
is connected end-to-end. “With 
Data.com and Salesforce together, I 
know what leads we're generating 
through Data.com and how we're 
interacting with our clients,” said Leary. 
“All of it is right here in dashboards and 
reports, and it’s seamless.”
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“We’re deepening our customer relationships 
with Data.com.”
–Paul Leary, President and Partner

CUSTOMER SNAPSHOT

Challenge
• Find, engage, and track both B2B and B2C contacts

• Identify partners to expand product distribution 

• Grow customer loyalty through social interaction

• Eliminate duplicate and dirty data

• Tightly integrate work processes with Salesforce

Solution
• 30+ million detailed Data.com business contacts    

• Fine-tuned search and segmentation

• Clean and append inaccurate and incomplete data  

•  Social pro�les and 360-degree views of customers

•  Anytime, anywhere collaboration via Chatter

•  Tight integration with eWinery Solutions, 
   ShipCompliant, QuickBooks, and Elypsis

Results
• 30% boost in sales productivity
• 18% rise in sales opportunities
• 10% increase in ecommerce
• 9% upswing in campaign delivery rates

Data.com
Data.com is more than data; it is business DNA. Data.com recognizes that clean, accurate business data 
is no longer an option, but a requirement. By bringing together the innovation of Salesforce, the cloud, 
and leading sources of clean data, Data.com helps companies connect with customers faster, increase 
operational efficiency, and grow their business. Visit www.salesforce.com/data. Or call 1-877-544-7299.


